
A VOICE FOR  
WALKING

Canadians are coming together to create a unified voice for walking and to pick 

up the pace of action for walkable communities.

Our goal: to restore everyday walking as a routine part of our lives by  
creating conditions in which walking is a positive experience—practical, pleasant, 
and attractive. 

JOIN US
The National Action Strategy for Walking is a broad-based collaboration.  

The founding partners:

 • Heart and Stroke Foundation (HSF) - a leading Canadian health  

  charity that believes walking is a simple, easy, and accessible form   

  of physical activity that can lower the risk of heart disease, stroke,   

  and other chronic conditions.

 • Green Communities Canada (Canada Walks) - a leader in Canada’s  

  walking movement for two decades through innovative programs like  

  Active & Safe Routes to School, School Travel Planning, and the  

  WALK Friendly Community designation. 

Diego Marchese, Executive Vice President of HSF, is Campaign Chair. Green  

Communities Canada will coordinate activities.

As collaboration grows, membership will be diverse, including community non-

profits, provincial and regional associations, and national organizations  

from diverse sectors: health, fitness, environment, economy, safety, seniors,  

transportation, and others.

NATIONAL 
ACTION STRATEGY



Over the coming months and years, we will:

 • sign up Canadian organizations that want to create more  

  walkable communities  

 • engage government decision-makers in adopting supportive  

  policies and infrastructure investments

 • help local organizations to promote walking and walkability in  

  their own communities

 • facilitate information-sharing and networking to build a cohesive    

  pan-national movement 

 • address research and resource needs

 • hold Canada’s first national walking summit in September 2017

What do we want? 
Walkable communities!
Recent research found that  

most residents in the Greater  

Toronto Area would prefer to live in a 

walkable, transit-friendly neighbour-

hood. Similar results have been found 

elsewhere, among young people as 

well as baby boomers. To give people 

what they want at a price they  

can afford, developers and  

municipalities should increase the 

supply of housing in walkable com-

munities and transform  

car-dependent suburbs.  

(Source: RBC-Pembina Home  
Location Study.)

THE NATIONAL  
ACTION STRATEGY

An average of 22 minutes  

a day of physical activity—such as 

brisk walking—can significantly  

reduce the risk of heart disease  

and diabetes.

– US Surgeon General Vivek Murthy



Everybody walks—women and men of all ages, income levels, and  

backgrounds. There’s no admission fee or expensive gear.

Walking is Canada’s most popular activity, which makes it a great starting place 

for increased physical activity. 

Everyday walking has proven benefits for health, including prevention of heart 

disease, diabetes, and dementia. Walking helps to maintain fitness and mobility 

for seniors. 

Walking makes us feel better. It promotes a positive mood, good mental health, 

and improved school performance.

 Walkability benefits: 
 • safe streets 

 • accessibility

 • vibrant neighbourhoods

 • aging in place 

 • inclusive mobility  

  (30% don’t drive)

 • better air quality,  

  reduced emissions

 • successful transit

WHY WALKING?

Economic benefits: 
• property values

• retail sales

• neighbourhood revitalization

• tourism

• employee satisfaction

• health care savings (physical inactivity  

 costs Canada $6.8 B/year) 

MAKE STREETS SAFE  
FOR WALKING 

Canada-wide, about 300 pedestrians are  
killed annually, 15% of total road user  
fatalities (2009-13). Pedestrians also  
account for 15% of serious injuries  
(1500 in 2013). 

More than a third of fatalities are seniors.

The World Health Organization says road  
safety is a public health issue. Road crash  

injury is largely preventable: the vulnerability  
of the human body should be a limiting design  

parameter for the traffic system. Speed management  
is central. 



Over the past decades walking has been neglected as a mode of  

transportation. As a result, walking in many communities has often  

become unsafe, impractical, and unpleasant. Walking—the most natural  

of all human activities—has been engineered out of our lives.

Pedestrian advocates know what’s needed to put walking back where it belongs, 

at the top of the transportation hierarchy: 

 • routes, connections, and crossings designed for all users,  

  including people using wheelchairs, walkers, and strollers

 • a complete network of sidewalks and trails, bridges, and  

  crossings, including wayfinding (signage) 

 • walkable destinations, including shopping, services, places of  

  employment, schools, libraries, galleries, parks, and transit

 • a great walking environment including shade, shelter,  

  seating, uncluttered walkways, greenery, street art, lively public    

  spaces and streetscapes, public washrooms

 • celebration and promotion of walking, including festivals,  

  Open Streets, street performers

 • school programs to remove barriers and promote active  

  transportation

 • safety measures such as improved street design, reduced traffic speeds  

  and enforcement

WALKING AND  
WALKABILITY

It’s simple: people will walk if we  

create places and spaces where they 

want to walk. 

Unlike standalone promotional  

campaigns, improved walkability  

generates lasting increases in walking 

rates. It transforms behaviour. 



Canadian communities have begun to recognize the many benefits of  

walking and walkability. Some are taking positive steps to improve  

walkability, in both new and existing neighbourhoods. 

But all levels of government  
need to pick up the pace.

To help make this happen, walkers need to develop a united voice for  

walking and a walk friendly future. We need to catch up with every other mode of 

transportation—from freight to transit to private vehicles—and begin speaking up 

for ourselves. We need to make ourselves heard.

   A similar initiative in the US, the EveryBody   

   Walk! Campaign, has held two national walking   

   summits. In fall 2015, the US Surgeon General   

   urged all levels of government to make  

   walking a national priority and create  

   communities where it is safe and easy to  

   walk. Our campaign will draw on the US  

   experience to date, including insights on  

   maximizing our effectiveness.

WE NEED A  
NATIONAL CAMPAIGN

TO MAKE IT HAPPEN

It’s time to accelerate  

implementation of proven,  

effective strategies to increase  

walkability and everyday walking. 

Let’s make it happen!

Diego Marchese, Executive VP,  
Heart and Stroke Foundation



MOVEMENT SURVEY  
SUPPORTS NATIONAL  
COLLABORATIVE
A 2015 survey of Canada’s walking movement 

found strong support for a national collaborative 

of walking organizations.

Two-thirds of respondents supported a  

pan-Canadian walking collaborative as a  

way to share ideas and best practices, and  

develop funding sources. A collaborative would 

strengthen the voice for walking by linking 

groups across the country, they said.

Respondents said they could also benefit from 

coaching and support.

The 2015 survey was conducted by Ryerson  

University in association with Green Communities 

Canada. 128 responses were received from community 

advocacy groups, walking clubs, public health,  

non-profit organizations, municipalities, and  

others. See summary report: 

canadawalks.ca/walking-movement-survey. 

“A national collaborative would give a sense of 
a larger organized movement that would give 
weight to local-level efforts.”  
Survey respondent.

People on the street are a measure  

of successful cities. Walkers are the  

indicator species for the health and  

liveability of urban areas.

Ben Rossiter, Victoria Walks  

(Australia); VP, International  

Federation of Pedestrians



Review the Vision Statement below. If you agree, send us a brief letter of support 

on behalf of your organization endorsing the Statement and indicating your  

interest in participating (contact information below). 

We’ll keep in touch with more details and updates. We will also talk with you 

about the campaign, your advice about needs and strategies, and the role you 

would like to play. 

OUR VISION
 We the undersigned share a vision of a Canada where everyone can  
 enjoyably, easily, and safely walk to school, work, play, shopping, and transit.

 Our goal: to restore everyday walking as a routine part of our lives    
 by creating conditions in which walking is a positive experience—   
 practical, pleasant, and attractive.

We call on all levels of government, and others who help shape our  
communities, to join in taking decisive action for walking in the  

coming months and years.

Walkability will benefit Canadians of all ages, incomes,  
and abilities—in communities large and small, urban and rural.

Walkability will make Canadians healthier, fitter, and happier.  
It will reduce pedestrian injuries and deaths, improve air  
quality, and support successful transit. It will help create  
more vibrant, participatory, inclusive, and prosperous  
neighbourhoods. 

The time for action is now.  
Let’s make Canada a great  

place to walk!

JOIN THE CAMPAIGN -  

ENDORSE THE VISION

Send an email or letter on behalf of  

your organization or other entity to  

info@canadawalks.ca. Please include contact  

information for a lead representative and  

anyone else who would like to be kept  

informed about the campaign. 

For more information, contact Clifford Maynes,  

Executive Director, Green Communities Canada,  

705 745 7479 x 118.

Retail vitality would be 

best served by traffic 

restraint, public transit  

improvements, and a 

range of measures to 

improve the walking 

and cycling  

environment.

Rodney Tolley,  
Good for Business,  
report for the Heart 
Foundation, Australia


